
CLICK TO PLAY



Bossy Bear, an overly –
enthusiastic extrovert, and Turtle,  

a thoughtful introvert, are 
unlikely besties who make the 

perfect team for navigating silly 
childhood adventures in 

their Koreatown-inspired city 
of Pleasantburg.



Based on the book series by David 
Horvath. David and his wife Sun-
Min Kim, are the creative talent 

behind “Ugly Dolls” and will serve 
as series’ EXECUTIVE PRODUCERs.



Launching Q1 2023
on Nickelodeon!

Global timing:
UNITED STATES – Q1 2023
REST OF WORLD – Q3 2023+

30 episodes available
3x7-minute carts per episode



Pleasantburg is an extremely 
pleasant place to call home. The

colorful, charming small town is full of 
parks, schools, shops and Korean
signage. Its inhabitants are pretty 

pleasant too, whose pleasantness is
only slightly tempered when Bossy’s big 

schemes go awry and create a stir.

Welcome to





Introvert; thoughtful; calmExtrovert; enthusiastic; bold



redefining





Non-Korean/American Bear; 
Electro shack manager; 

Joke teller; lover of cookies 

Korean American Bear; Former 
roller skater; Very involved with 

the kids; Coach/ cheerleader

Older sister, wannabe future 
K-Pop star, confident with a 

strong moral compass

Youngest sister ; Knows more 
than  a baby should; Destructive 

because she’s teething





Turtle’s sole care giver;
strongest tie to his Korean
heritage; Very wise and loving;
Intuitive but witty with her 
observations





New kid in the class; from South 
Asian / Muslim background quiet 

but sweet

Bissy’s bestie; Jewish squirrel ;
Quirky and chatty; Always 
willing to speak her mind; 

Only child

Inquisitive chipmunk; 
Walking encyclopedia; 
Best buds with rolleR

Bossy & Turtle’s closest
friend, über positive, goofy, 

and friendly



Played by Lance Bass and his husband Michael
Turchin; Ginger’s dads ; Own and run food truck called
LATKA LOVE - IT’S VEGETARIAN AND KOSHER (THEY’RE JEWISH)

Loves her job; Very involved in her 
lessons; QuiRky and imaginative ; 

Loaded with energy



Bossy and Turtle’s family depict 
3 generations of Korean American 
experience

Culture seen in story-elements like 
Lunar New Year episode that explores 
Korean traditions and how different 
generations celebrate

KOREAN PHRASES SPRINKLED INTO STORY LINES

FOOD & SHARED RECIPES UTILIZED AS A VEHICLE TO 
DEPICT CULTURE



SUPER SATANG [SÁH-TONG]

Bossy & Turtle are obsessed 

with this “Pokémon” meets “War”

card game. Although it’s more than just a 

game – it’s a fully themed fandom 

lifestyle, as the boys collect every 

card available and want any BoOm 

Boom Super Satang themed products.

Boom Boom Super Satang honors the Korean/Asian influence of Bossy Bear and pays homage to the wonderful tradition of Korean-based characters – “Satang”meaning candy in Korean.



All of the kids are obsessed with karaoke

CLICK TO PLAY

Storytelling element within the show

Songs are underscored in KoreanPop style, better known as “K-Pop”



Pleasantburg’s BTS-type 
band. Bissy, along with

the rest of the family are
all obsessed with them



SHOW AND SMELL
Turtle is afraid everyone atschool won’t like the smell of his steamed cabbage mandu dish when he presents it at “Show and Smell,”so bossy hatches a plan to distract everyone.

Ultimate
HYPE BEAR

Bissy gets a once in a lifetime

opportunity to meet her favorite 

K-Pop Boy Band Super Flock. 

But when she gets nervous to 

meet them, Bossy becomes her 

Hype Bear to boost her 

confidence.

SUPER SOCIALSATURDAY
Bossy and Turtle agree to attend two parties at the same time, and they end up over-committing 

themselves.



Research reveals that Bossy Bear is very 

appealing to parents and kids across the 3-7-

year-old age span. 

Parents appreciate that many of the character’s 

personalities feel realistic and familiar, sometimes 

speaking of their own children as being a “Bossy”

or a “Turtle.”

Kids feel Bossy Bear is a funny show, and are 

engaged by the humor coming from the characters 

and the action.



YEAR 2
IGNITE

YEAR 1
BUILD

Create noise leading up to 

content premiere with trade 

excitement, focusing on 

building awareness 
throughout the year

launch product in key categories while igniting the franchise through evergreen core Bossy Bear product

YEARS 3-5
EXPAND

Grow business by exploring 
extended product offering in 
more categories, while driving 

continued expansion in key 
International markets



KEYHIGHLIGHTS

Creative Deliverables:
Style & PACKAGING Guide: 

June 2023

Consumer Products:
Launch Fall 2024

LINEAR LAUNCH 
DATE: Q1 2023




